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Before We Get Started

Your author bio is more than a formality—it’s
your elevator pitch to readers, clients, or
collaborators.

Done well, it showcases your expertise, builds trust, and
highlights your personality, all in just a few sentences.

This template will guide you step-by-step to craft a bio
that’s concise, engaging, and tailored to your audience.

Whether you’re a seasoned pro or starting fresh, these tips
will help you put your best foot forward and make your bio

work as hard as you do.

Ready to level up your bio game? Let’s get started.
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Step 1: Write in the Third Person

Writing in the third person helps maintain the
professionalism and objectivity that many
readers expect in professional bios.

Do this:

Angela is a digital marketer.

Angela Myers is an experienced SEO specialist who
has helped companies boost their search rankings
by over 200%.

Angela Myers has a decade of expertise in crafting
data-driven social media campaigns for
ecommerce brands.

Not this:

x | am a digital marketer.

x | am an SEO specialist who has helped companies
improve their search rankings.

x | have 10 years of experience in social media
marketing for ecommerce.
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Step 2: Tailor Your Bio to Your
Audience

Highlight the skills and background most
relevant to the people reading your bio.

Focus on the expertise and achievements that
align with their needs or interests to establish
immediate relevance and value.

Angela Myers is a seasoned digital
marketer with over 10 years of
experience driving growth and
engagement for top brands across
the ecommerce, tech, and finance

sectors.

Known for her expertise in SEO, social media, and data-
driven content, Angela has consistently delivered impressive
results, including a 150% increase in engagement and up to
5x ROl on campaigns.
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Step 3: Keep it Short

A bio should be 50-150 words—concise enough
to maintain the reader's attention while ensuring
you include the most impactful details about
your expertise, achievements, and unique value.

Step 4: Use Keywords

Sprinkle industry-related terms that resonate
with your audience and enhance your profile's
search engine visibility, ensuring your bio is both
relevant and discoverable by the right people.

Angela Myers is a digital marketer
who specializes in SEO, paid media,
and social media campaigns for
ecommerce brands. Her campaigns
often deliver up to 5x ROIl, making her
a go-to expert for measurable results.
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Step 5: Maintain a Friendly yet
Professional Tone

Find the sweet spot between approachable and
credible by using a tone that’s friendly yet
professional, making your bio relatable while still
showcasing your expertise and authority.

Angela combines a data-driven
approach with a knack for
understanding what makes audiences
tick. Her content strategies have
helped brands climb to page one of
Google, proving that success isn’t just
about clicks—it’s about conversions.
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Step 6: Add a Professional Photo

Including a clean, professional headshot adds a
personal touch to your bio, making it more
relatable and helping to establish trust and
connection with your audience.

Step 7: Highlight Achievements

Showcase major career milestones, awards, or
industry recognition to highlight your expertise

and credibility, reinforcing why you’re a trusted
authority in your field.

Angela has been featured in

Marketing Today and recognized as
one of the Top 50 Marketers to Watch.
She’s also a frequent speaker at

conferences, sharing insights on SEO
and social media trends.



08

Step 8: Include a Personal Touch

A small glimpse of your personality adds warmth
to your bio, making it more engaging and helping
readers connect with you on a personal level.

When she’s not optimizing campaigns,
Angela enjoys hiking, crafting
marketing puns, and exploring her
city’s coffee scene.
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Step 9: Add Links to Social
Media

Make it easy for readers to connect with you
elsewhere by including links to your social media
profiles or professional website, ensuring they
can follow your work and reach out effortlessly.

Find Angela on LinkedIn, Twitter, and

Instagram for more marketing
insights and updates.

OO
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Step 10: End with a Call to Action

Encourage further engagement by including a
clear call to action, such as inviting readers to visit
your website, follow you on social media, or
explore additional resources related to your work.

Want to learn more?

Tune into Angela’s podcast, Digital
Marketing Unfiltered, where she

shares strategies for real-world
results with industry leaders.




Let Us Help You Create Content
That Gets Results

Creating consistent, high-quality content is essential
for building an engaged audience and driving SEO

results.

Our content marketing and SEO

services can help you take your blog to
the next level—so you don’t have to do
it alone.

Let’s get started today!

Jon Nastor

Co-founder, Head of Strategy

Digital Commerce Partners


https://digitalcommerce.com/content-marketing-services/
https://digitalcommerce.com/content-marketing-services/

